Furtwangen University	 Programmes 
	 Planning  Show submenu for "Planning" 	 Studying at HFU 
	 Everything you need to know about applying 
	 Choosing your programme 
	 Financing 
	 Special assistance 

	 Accommodation 
	 Student support 
	 Careers service 
	 International 




	 Research  Show submenu for "Research" 	 Research themes 
	 Research Institutes 
	 Research blog 

	 Doctoral degrees 
	 Funding and application advice 
	 Research bodies 




	 Third Mission  Show submenu for "Third Mission" 	 Training courses and further education 
	 Transfer strategy 

	 Entrepreneurship 
	 startUPcampus HFU 




	 University  Show submenu for "University" 	 Who are we? 
	 What's important for us? 
	 Official bodies 
	 Faculties 
	 Central services 
	 News 

	 Events 
	 Job opportunities 
	 Contact details and directions 
	 Data protection information 
	 Accessibility 
	 Services 





	 Services 
	DE
	 Search 
	 Show main menu 



	Home


	Staff directory

Prof. Dr. rer. nat. Kai-Markus Müller
[image: [Translate to English:] Prof. Dr. rer. nat. Kai-Markus Müller]Dean of Studies Business Management and Psychology (BMP) Professor of Consumer Behavior
	HFU Business School
	Schwenningen Campus
	Room G 1.06
	Phone 07720 307-4507
	Kai-Markus.Mueller(at)hfu.eu




Curriculum Vitae
	Since 2019	Scientific Advisor, LUXnet Consumer Behavior, Stuttgart
	Since 2019	Director of Pricing Research, Neurensics, Amsterdam
	Since 2017	Professor of Consumer Behavior, HFU Business School, Villingen-Schwenningen
	2013-2014	Young Innovators Scholarship
	2011-2012 	EXIST Scholarship
	2011-2019  	Founder & CEO, The Neuromarketing Labs GmbH, Aspach
	2010 	PhD in Neural & Behavioral Sciences International Max-Planck Research School, Tübingen
	2009-2011  	Strategy Consultant, Simon-Kucher & Partners, Bonn
	2006	Neuroinformatics Marine Biological Laboratories, Woods Hole, MA
	2005-2009	Dissertation Research at the National Institute of Mental Health, Bethesda, MD; Graduate Partnerships Program at NIH
	2002-2005	Studies in Philosophy (Philosophikum) Eberhard-Karls-Universität Tübingen
	2002-2004	Degree in Neural- & Behavioral Sciences (Master of Science) International Max-Planck Research School Tübingen
	1999-2005	Degree in Psychology (Diplom-Psychologe) Eberhard-Karls-Universität Tübingen
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Field of research
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	Consumer Psychology
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	Research Methods
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	Kai-Markus Müller, Lars Binckebanck, Volker Faulhaber, Marc Scheibel	
        
          Implizite Preismessungen – Verbessertes Forecasting im Controlling
        
      	Marketing Review St. Gallen, 39.2022(1), pp. 32-38, 2022	
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          Mit einer EEG-Kappe den „Wohlfühlpreis“ erkennen
        
      	Südwestpresse Die Neckarquelle, 2022	
BibTeX | RIS

	Svenja Bergt	
        
          „Das Hirn hat es mit Preisen schwer“ Inflation und Preise
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	Kai-Markus Müller	
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BibTeX | RIS

	Kai-Markus Müller	
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BibTeX | RIS

	Kai-Markus Müller	
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          Jedem Kunden seinen Preis
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          Wenn die Konkurrenz Marge verschenkt
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          Wer Preise festlegt, muss wissen, was er will
        
      	Staatsanzeiger Baden-Württemberg, 2021(32), p. 12, 2021	
BibTeX | RIS

	Kai-Markus Müller	
        
          Wie Kunden einen Preis bewerten, ist manipulierbar
        
      	Staatsanzeiger Baden-Württemberg, 2021	
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	Ralf Trautwein	
        
          Die deutsche Wirtschaft dürfte von Bidens Wahlsieg profitieren
        
      	Südwestpresse Die Neckarquelle, 141.2020(12.11.2020), p. 17, 2020	
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	Kai-Markus Müller, Michael Bocks, Andries van der Leij	
        
          How do you value peace of mind? A NeuroPricing™ case study with Dräger
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          NeuroPricing für Events
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          Achtung, Kundenfalle! Rabatt-Tricks, Preisfallen & Co.
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          Choice Based Conjoint and NeuroPricing
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          Neurowissenschaftliche Methoden zur Analyse der Zahlungsbereitschaft von Grünstrom-Kunden
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          Variability of spiking responses varies with perceptual visibility in V4, but not in pulvinar
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          What does it mean to start a neuroscience business?
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          Neural mechanisms of visual adaptation to complex figures
        
      	Doctoral thesis, 2010	
BibTeX | RIS

	
        2009

      
	Kai-Markus Müller, Frieder Schillinger, David H. Do, David A. Leopold	
        
          Dissociable Perceptual Effects of Visual Adaptation
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BibTeX | RIS
DOI 
	Kai-Markus Müller, Melanie Wilke, David A. Leopold	
        
          Visual adaptation to convexity in macaque area V4
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